
 

 

IBM creates Underwriting questions, Referrals, Terms and 
Conditions validation tool 
IBM created a utility that on average, saves approximately 1 hour per test scenario. 

This is an Excel macro based tool used by User integration and functional testing resources to 
validate Knock-out questions, Underwriting risk acceptance questions for Commercial Lines 
policies based on the Business Operations Classification Code and NAICS codes. Duck Creek 
out of the box product provides list of questions during policy keying and underwriting review 
process. Insurers based on their needs can customize the questionnaire. Additionally, this tool is 
configured to validate the Underwriting referral rules and Terms and Conditions that are 
applicable for a policy with given input criteria. This tool was developed as part of Duck Creek 
Policy testing effort.  It has been used for 100+ testing scenarios across multiple commercial 
lines of business.  On average, this tool saves approximately 1 hour per test scenario. 

This tool can be used for any Duck Creek Policy Implementation program/projects. 

Contact your IBM representative or use the contact information below to discuss how you can 
leverage this tool for the validation of the Underwriting rules (knock-outs, risk acceptance 
questions, referrals and terms and conditions) configured in the Duck Creek policy admin 
system. 

IBM Services Contact  
Patrick Sheridan, IBM Global Insurance Center of Competence,  
Psheridn@us.ibm.com, 614 670-9689 

About IBM Servicesse 
IBM Services designs, builds, and runs the foundational systems and services that is the 
backbone of the world's economy. The clients IBM Services support include: 

 4 out of the top 5 airlines by revenue 
 8 out of 10 leading mobile operators 
 8 out of 10 largest automobile manufacturers 
 4 out of 10 largest global retailers 
 99 out of 100 biggest insurance companies 

 
IBM is a data, analytics, and technology partner for the insurance industry. Supported by the 
innovation of IBM and intelligence of Watson, we are committed to helping build smarter 
technology ecosystems. Through the combination of our deep industry expertise in insurance 
data and analytics, actionable insights, and reputation for security and trust, IBM is working 



together with its clients and partners to help them achieve simpler processes, better business 
insights, faster breakthroughs, and improved experiences for people around the world.  
 
For more information about IBM Services please visit: https://www.ibm.com/services 
For more information about IBM visit, www.ibm.com.  


